TBID BOARD OF DIRECTORS AND VISIT BILLINGS STAFF

Tourism marketing and promotion are critical to attracting visitors and are an integral * Shelli Mann, Chair - Bosthill Inn & Suites * John Brewer, CAE - President and CEO

. . . b (BlE i * Ron Spence, Vice Chair . _ 8 i
investment in any local economy. Looking ahead to 2027, Visit Billings, with the BTBID Red Lion Hotel & Convention Center Billings Alex Tyson, IOM Exefutlve Director
assessment, will continue to grow sports and meeting/convention recruitment, leisure and group tour - Joyce Bratland, Treasurer * Kelly McCandless - Leisure Sales Manager

visitation, destination enhancements and placemaking initiatives, ensuring Billings is a competitive Best Western PLUS Kelly Inn & Suites + Stefan Cattarin - Sales Manager

+ Steve Wahrlich, Immediate Past Chair - ) .
A I I M E L I N E o F E V E N I S destination to live, work and visit. Our lodging assessments remain less than half the national Best Western PLUS Clock Tower Inn * Alyssa Voeltz - Visitor Services Specialist
average at 7% + $2.00, and the assessment does not impact your bottom line. Help us continue to * LaRell Baldwin - DoubleTree by Hilton + Alyson Murnion - Social Media & PR Manager

The EVolution Of Bi”ings asa Destiﬂatioﬂ put B||||ngs on the map as a top-tier destination by signing to continue the BTBID into 2027. * Art Westwood - Rimview Inn * Luke Ashmore - Visitor Information Center Assistant

+ Joe Studiner - Hampton Inn, . B
Hampton Inn & Suites, Homewood Inn & Suites Megan Stevenson - Accountant

+ Mike Nelson, Ex-Officio - Northern Hotel * Michele Flanagan - Visitor Services Assistant

1TBID N Grants - December 2011 Airline 20 TBIDs
Billings Chamber wrote : Mobile Website I. Advanced Wall Advertising Recruitment Due in large part August-
o PRI gust
legislation and fought for Launches into Williston - $4,500 Efforts - Ongoin. to the efforts of the NG DING September 2016
passage of the Billings TBID. Used until replaced Il. Heart and Sole Run - $5,000 2 o = e . going Billings Chamber s 8
by the responsive 111. Magic City Classic - $3,500 ) & : WELCOME Recruitment efforts and Billings TBID, =~ 8|
website in 2014 IV. Moss Mansion Historical / - \ made to American TBIDs in the state N
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Community Brand: yon ‘ ¥y y ; K K . competitive ticket rates is significantly CLines The o attended and yielded $7
4 I T Minneapolis (MSP) Airport Takeover - Fall/Winter 2014 through Billings Logan reater because of R million in economic
Billings, Montana's Trailhead. P ; ’ g
b DemBCEAVBATURBADETIATION | 25 Eight week installation positioned Billings as THE Gateway to Yellowstone National International Airport. these efforts. BEARTOOTHS impact.

Park, while elevating the city of Billings as a destination of choice.
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Strategies focus on
o positioning Billings as a
/) vy, P s sports event destination.

Grants - December 2014 Fly Billings Campaign
:I éCﬁOMogtana}; 33,50(0}] . Efforts implemented in
. Billings Symphony & Chorale - $1,500 Fall of 2015 and repeated Grants - December 2015

ded : 111. Montana Pro Rodeo Hall & Wall of Fame - $5,000 in Spring and Fall of 2016. Bl |. SummerFair - $2,500

destination recruitment ; Il. Classic Car Auction - $5,000
E— ¢ F ) efforts: 2014 & 2016 NCAA ' . 111. Billings BruiseFest - $4,000

I ‘ extendmg'ou.r position as a trailhead DIl West Region Cross . Ry YN } g IV. Billings Symphony Orchetra

Visitor Guide - | ' and establishing an important Country Championships. 3 & & Chorale - $1,500

First year Visitor Guide - e ; g partnership with Red Lodge, MT. oo @\mmm A

Organization Branded

is designed as an ad free

publication.
to lead with Visit Billings,
replacing the lengthy identity

for the city of Billings in
FY 2009, the first fully funded
fiscal year of operation.

Grants - Spring 2016

Website in 2007 I. Yellowstone Kelly Interpretive Site - $50,000

awarded as part of sports

Grants - June 2012

Website in 2009 l. ZooGrass - $6,000
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li. Magic City Blues - = { il . ‘I;’Billings Cé)r]lyen.tionB& Yisitors L 3 - 1 . . A .
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Ad Evolution Music Festival - $9,000 mprovement District. B“_I_INGS ; Ba, uly ompletion - Billings Logan International Airpor

MONTANA /, § interior updates featuring Visit Billings installation area and graphics.
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signing a multi- . 7

year contract to »
assist the group,
thus securing . Leisure Ad Evolution

Grants - December 2012
I. ZooMontana - $3,300 ¢ =
Il. Trailhead Lacrosse - $3,000 Iy e T

. I(.:'lrants - June 2011 Visitor Guide

Billings Livestock Commission
Horse Sale - $750
Il. Ag Technology Show

July 2015

{ FOCUS YOUR ENERGY

Drive to Billings

their events A.D. Creative Group and Montana Cowboy lgngg.l;l;g i truck I | Social Media
for Billings. brought on as Agency . A L} Christmas - $1,000 i i 2 GIiAERE Sl (UIES TR BIERes & 1Ty * Facebook - 10,011 followers
. of Record. Leisure Ad Evolution 11 DinoLab - $6,500 Zs;t'r';g;‘:?r:g’&on?ﬁ)“?nog'gzg:s portion of the U.S. branded as Visit Billings. * Twitter - 1,903 followers

* Pinterest — 1,500 followers

IV. Summerfair - $750
* Instagram - 2,466 followers

impact for the community.

Grants - December 2010

BUCKET LIST STATE

l. Magic City Blues Festival - $2,500 Spring 2011 ]
Il. Rocky Mountain Arts and Crafts Festival - $750 [l . GG
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lllustrated map designed to help
establish the walkable brewery e @ Coamanaen
district as a destination attraction. $ AdE |g €

Evolution First campaign to promote the volution

walkable brewery district.

519”:”9 tatﬁve_xetatrh Honors Concert - $1,400
contract to assist the IV. Billings Livestock Commission Monthly » i Leisure Ad
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in 2016 NAIA OFFICIAL
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furthering
our partnership with the
region and increasing our
ability to co-market.
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Leisure Ad Evolution District
Grants - June 2013 °

I. NILE Cattle
Drive - $3,500

VisitBillings.com

Times Square Photo Library

Il IAellowstone County Visitor Guide Fall of 2015
. . useum - $2,092.44 Converted to an Grants - June 2015 . Visit Billings Photography has a dedicated
Scenic Guide Route Photo Library Chlgagq Transit System Takeoyer ' . ; ) 11l. MACK online flipbook and I. Yelllowstone Kelly Interpretive Site - $5,000 o ; digital ad e budget with year-round with the promising
Established along with citywide First professional photoshoot Bus siderail placements through the entire Chicago transit system displayed in FY | Productions - $7,200 accessible from the Il. The Taste of Billings - $1,500 = streaming in commissioned photoshoots, potential to become
wayfinding signage to facilitate offering stakeholders access to 13-14 in partnership with Visit Southeast Montana Tourism and the Montana Office 1V. City Tennis Court welbeiio fin eaklien I11. Lucas Seeley Presents Big Sky Comedy Event - $5,000 o SR Timcs Square. Spring 2016 as needed with local the host city for this

visitors. a photo library for promotion. Leisure Ad Evolution of Tourism and Business Development. Resurfacing - $5,000 to print version. IV. Magic City BluesFest/Last Best Country Fest - $15,000 photographers. event for years to come.




